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FoodWIlse worked in partnership with &3 organizations
across 71 Of 7 2 counties within the state to improve
access to healthy options. Through a combination of
evidence-based educational strategies and environmental
supports, we help make healthy food choices and physical
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activity practical and available to all community members.
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FoodWIlse education is funded by the USDA Supplemental Nutrition Assistance Program- SNAP and Expanded Food and Nutrition Education
Program - EFNEP. An EEO/AA employer, University of Wisconsin-Madison Division of Extension provides equal opportunities in employment
and programming, including Title VI, Title IX, the Americans with Disabilities Act (ADA) and Section 504 of the Rehabilitation Act.



HEALTHY INTENTIONS, HEALTHY BEHAVIORS

FoodWIlse adapted programs to meet participants' and partners' circumstances and
preferences — all with the goal of reaching audiences with nutrition education and

resources that support healthy lives.
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SUPPORTING COMMUNITIES

FoodWIse advanced food and nutrition security efforts around the state in FY22 in
partnership with local health departments and coalitions.

Collaborated with 63 multi-sector
coalitions to develop & implement
community-shared goals for healthy
food access, nutrition & physical activity.
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Implemented the Harvest of the Month social
marketing campaign in 2 afterschool programs

& 17 schools, reaching 4,453 students &
7,316 caregivers with messages in English & (5
Spanish to promote eating Wisconsin-grown

fruits & vegetables.
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Expanded our digital ads campaign to

increase both knowledge of SNAP benefits'

use at farmers' markets & SNAP redemption

at markets. Ads on Facebook, Snapchat, & Instagram

lﬂ reached 436,196 people.

YouTube ads had 33,341 impressions.

Supported Good
Food for All
program, which which
connects early childhood
providers with local food
systems for distribution

of fresh produce to families
with young children
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Conducted focus group
discussions with 13
communities statewide
to understand factors that
facilitate or serve as
barriers to food security
and culturally meaningful,
healthy foods and @
physical activity. @
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wise \We help make the healthy choice the easy choice.



